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“Given the increasing complexity and evolving needs of  business 
today, coupled with the pressure to increase value and drive growth, 
CPAs must broaden their skill sets to include knowledge in areas like 
technology, data science, data visualization and automation that will 
help solve these complexities and deliver value,” said Joe Forlenza when 
he was elected president of  the CalCPA Education Foundation Board 
of  Trustees at the CalCPA Council meeting in June. “The Foundation 
is here to help them do that through our national webcast platform, 
thousands of  education programs and industry leading conferences.”

Forlenza has been an Education Foundation trustee since 2011 
and is the founder and managing partner of  Sky City Advisors 
LLC in San Diego. He’s a CPA financial adviser holding both the 
Chartered Retirement Planning Counselor and Certified Financial 
Planner certifications.

We talked more with Forlenza about what we can expect from the 
Foundation during his tenure, as well as drilled down on some of  the 
issues facing all CPAs. 

What have you been up to since you last graced the pages 
of CalCPA publications?

I started my own business: Sky City Advisors. I felt that to serve my 
clients’ highest needs, I needed to develop my own practice and process. 
I help people manage their wealth and develop a practice of  Plentyism, 
which is the process of  connecting one’s net worth to their soul worth. I 
believe people are happy when their hearts have plenty.

Also, I’ve been competing in Spartan Races. I had an inner calling 
to get outdoors and take on new challenges. I learned discipline, 
perseverance and stamina from these experiences. I recently finished 
the 2019 North Lake Tahoe Spartan World Championship Beast. It 
was a 13-plus mile obstacle course on steep terrain. This year’s race 
was exceptional in that they closed the spectator village due to snow, 
thunder and lightning. All I could think of  was all hell is breaking loose 
with people panicking and I am dancing in the joy of  life! 

Why did you get involved in CalCPA Education Foundation 
leadership?

I wanted to give back to a profession that has given so much to me. 
Being a CPA is my greatest asset and positions me as a trusted adviser 
to my clients. Specific to the Education Foundation, I’ve always been 
excited about learning and professional growth. 

What has changed at the CalCPA Education Foundation?
We had to respond to the expansive shifts in our profession and the 

significant changes to how people now consume learning. But, greater 
than that, we are preparing for the future. Change is the new normal 
and it will continue and at an unprecedented pace. 

Technology and automation threaten the core of  our traditional 
services, such as audit and tax. Routine work will be displaced by 
technology. This radically transforms the way we’ve worked with clients 
and the value we provide them. What will people need to learn to 
survive—and thrive—in this new world?

You can expect to see changes in the way learning is delivered, as 
well as changes in the content; we will respond faster to legislative and 
technological changes. 

What are your goals for this year? What can  
members/customers expect from the CalCPA Education  

Foundation this year?
My goals as president are focusing on the evolution of  our strategic 
plan. We’re going to promote competency and learning by:
• Developing new products and services;
• Expanding our reach of  the existing products and services;
• Evaluating and defining new business models; and
• Evaluating our business and operating model.

What will this look like?
We will reimagine and transform the conference experience. We 
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also will transform the CPE Week product into a LEARNINGspa to 
create a better learning experience at exclusive destination resorts. We’re 
going to overhaul instructor recruitment and retention, and develop a 
roadmap of  curriculum and market demand. As members have likely 
already experienced, we’re shifting our sales and marketing strategy and 
repositioning the value our content provides. 

On a personal level, I will continue to grow my business and expand 
the practice of  Plentyism—the ritual of  consciously allowing one to 
allocate resources to what they value. It explores the depths of  one’s 
soul. It helps one to understand and reinvent their relationship with 
money and address their most profound needs and aspirations. 

What are some of the trends in the professional education 
world and how is CalCPA responding? 

The underlying strategy is to shift from a compliance, CPE-credit focus, 
to one that emphasizes individual competency and pathways for our 
members to determine what skills they need to meet their professional 
goals. The Education Foundation also will be creating opportunities 
for conscious growth through targeted marketing and sales, better 
and more relevant products, a strong member experience with those 
products and greater innovation throughout. 

Any new topics being offered people can expect?
I’m piloting “Becoming a Conscious Advisor: The Energy of  

Money” (calcpa.org/moneyenergy) this month. Financial conversations 
are bound to be emotionally and energetically charged, but traditional 
accounting topics don’t teach this. This program brings together three 
CPAs (myself, Amber Setter and Robina Bennion) to offer key insights 
and practical tools to better understand the energy and emotional 
impact of  money. It will prepare attendees to see their own self  and 
clients in a deeper, more meaningful way.

What’s the current news about nano-learning?
We’ve already piloted nano-learning—or what we call BitLearning—

with our Campus Ambassadors. Nano is not yet broadly adopted for 
CPE credit. However, we know there’s demand for these short-subject 
learning topics because learning behaviors are changing—increasingly, 
people want to learn on their own time and in shorter increments. We 
began with our Campus Ambassadors because they aren’t yet required to 
earn CPE credits, have grown up with technology in their hands and they 
demand innovation in learning. With our shift to competency away from 
CPE credits, this also plays well into that strategy.

What do you believe sets the Education Foundation apart 
from other service providers?

California is the largest economy in the U.S. and the fifth largest 
economy in the world. Our members have inherently accumulated 
business knowledge and come to us with sophisticated learning 
needs. By virtue of  meeting these needs, we’re positioned to be of  
value to other state societies. This is why we’ve had overwhelming 
success in our partnerships with other state societies and professional 
memberships. To date, we’ve partnered with 48 state CPA societies 
and all the provinces, as well as numerous content providers and 
organizations in other countries. 

I’m also excited about new partnerships we have in development 
that will be finalized soon. Through these relationships, we provide 
quality education in a cooperative manner. Now that the majority 
of  learning is delivered online, smaller states may not have the 
leverage or resources needed in today’s world. We’re all committed to 
advancing the profession through learning. In this way we can help 
the profession well beyond our state lines. We highly value our state 
CPA society partnerships.
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New Privacy Regulation

What are your thoughts on the 
upcoming California Consumer 
Privacy Act? 
While I don’t think regulation is 
always the answer, I do think this 
is well intended in that the general 
purpose is protecting consumers 
privacy and giving them power 
over their personal data. 

How will the CCPA affect your work as a CPA? 
As CPAs I believe we can help our clients or our employers 
ensure compliance with regulations, but also prevent data 
breeches. CPAs in public practice can provide compliance 
and assurance services in this regard. Cybersecurity skills 
will be key as fines and damages of data breeches can 
add up quickly. Enforcement fines and damages could 
be significant under the new law, so it’s important that 
organizations understand the risks. When a company 
adheres to the compliance standards and lets their 
customers know about it, their customers will be that much 
more comfortable in doing business with them. And CPAs 
play a strategic advisory role here to help organizations 
navigate the law’s requirements.

What does the advent of the CCPA mean for you?
I envision my clients will become more sophisticated about 
data privacy. California consumers will become more 
sensitive and I will need to be more aware of how I treat 
my customer data and be prepared to address their data 
concerns and inquiries with policies of my own. 

How does introducing the CCPA mean in the context of 
other privacy laws?
While CCPA is separate from COPPA, it’s similar to GDPR, 
although not as extensive. CCPA does not include personal 
data purchased by third parties; whereas, GDPR does. 
GDPR also covers all personal data regardless of the source, 
whether or not the information is public. 

With regard to HIPPA, the CCPA does not apply to 
certain information collected by a covered entity governed 
by HIPPA or the Confidentiality of Medical information Act.

CalCPA’s Education Foundation is delivering a privace 
summit on Dec. 11 addressing the requirements, risks and 
issues around the CCPA, which goes into effect Jan. 1, 2020. 
Visit calcpa.org/privacy for more details and to register

Editor’s note: For more on the CCPA, see “In My Opinion” on Page 4 
and the CCPA 2.0 section in CapitolBeat column, Page 28.

Forlenza On the Issues:


